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SAN FRANCISCO

Multi-screen Creative Studio
14 creative people, proprietary creative tech

Proprietary DSP & Adserver

International Managed services
Proprietary algorithms

NEW YORK

5 offices: Paris, New York, San-Francisco, Berlin, Dusseldorf
$25m Revenue 2018

50 + R&D employees

$12m Fundraising : Ring Capital, ISAIl, Ventech et BNP

120+ Global employees

S eMoteev

#1 Fast 50 Growing Tech Company France

BPI Excellence Award Pass French Tech 2017

#8 Top 100 french start-ups
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Back to digital advertising basics

Get emotional.

We tell stories, we create experiences, we go beyond words by orchestrating multi channel campaigns.

Get seen.

We offer an access to all premium publishers worldwide to get your message seen and experienced. Name a media, we most likely

Get precise.

From 1%t party to 3™ party data, we use our algorithms to target the right audience on all available screens (desktop, mobile and outdoor).

Get insights.

Before, during and after the campaign we are with you, available at any moment and answering any question. We provide our expertise on media strategy,
campaign optimizations, analysis and reporting.




We are born multi-screen

FOOTPRINT INNER MIND SUIT'UP

Leave a footprint that lasts ! Be on customers top of mind ! Wear what suits you the best !

2 AD, 5 mobile devs, 14 designers to manage your data-driven creative optimization

All features available : Static ,Gif, Parallax, Video VAST VPAID, Rich Media, 360°, Carrousel, swipe, scroll, shake, 3D...
S eMoteev



Creative focus: Mobile SUIT’UP
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DISCOVERY
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Creative focus: Desktop

THIS SUMMER, THE LION KING IS BACK®

THE
ION-KIN(;
& JUNGLE FESTIVAL

FROM 30™ JUNE TO 22* SEPTEMBER 2019
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Creative focus: INNER MIND & FOOTPRINT

INNER MIND FOOTPRINT

Be on customers top of mind ! Leave a footprint that lasts !

S eMoteev



Interactivity drives engagement

b & B -

SWIPE SCROLL TAP

2 AD, 5 mobile devs, 14 designers, data-driven creative
optimization

+ ENGAGEMENT*
+ TIME SPENT
+ INSIGHTS

S eMoteev



Build in a minute!

In-house creative builder
v’ Fasten development

v Endless capabilities

v’ Boosted reactivity

LI IS

=W

We are tech by design

Display in a millisecond!
ALT - Accelerated Loading Time Technology

67% of ads had been seen or were cognitively recognised
in 0.4 seconds

AMDCIATIN

HTML

accelerated looding time

SENSORIEL ANALYSIS

NEURONAL VISUAL ACTIVITY

Dynamize in a click!

v’ Optimized at a user level thanks to DCO (dynamic creative
optimization)

v' Sales oriented thanks to DPA (dynamic product ads)

v' Rich media to generate users’ interactions

S eMoteev



Guaranteeing the best publishers selection
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Data sources

DSP / ADSERVER
Country + device +
+ Age + Sex

Publishers / SSP

Engagement + Lat Long + app /

site category

Real Time data
Weather + Time + Events

Third Party data
Demo + Location
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We do data targeting with great partners
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eMoteev Audience Builder

Targeted Audience

User ID 6D92078A-8246
Gender Female
Location Paris

Age 25 years

Mobile I10S 11, iPhone 10

Main focus?
Based on media usage

May be looking for?
Based on ad interactions

When?

Based on time, weather...

Interested in?
Based on ad interactions

e,lelate

A Nielsen Company
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Luxury,
Fashion & Beauty
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We are industry experts

Bank,
Insurance, Travel
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We are elVloteev

Get emotional. . .
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Get insights.
Display on the best worldwide publishers: Interactivity drives engagement
WE BUILD KPI TO MEASURE YOUR USERS’ ACTIONS
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Contact

Romain Colosimo
Chief Revenue Officer

+33663246310
romain.colosimo@emoteev.io
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